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Marketing in the New Millennium:

Integrating Social Media Into Your Marketing Plan
by Davig Sauchy

One of the mast comman guestions | get from business
pwmers, marketing managers and professionals i “shouwld |
Irvest in onling social media?™ That is uwswally Tollowed by
“everyone else s doing L.

The internet has charged how we communkcate with cur
prodpicts and clients, Originally, the intermét was & place
Lo put an elecironic brochure Lo where users areate the
content and messages can bé customiped and personalized
on The Ty, Saclal media 15 at the heart of this new
evolution; Facebook, Youtube, Twitter, Plaxo and hundreds
of other social networks have grown exponentially.

Mary organizations have jumped on board and many ane
now realizing that there are perils as well as pluses in
jodning the world wide social mindia netwarks som
organisations have achieved stellar results while others have
miet with limited results or even had thedr efforts backfire,
It 15 useful to understand what makes the diffenence belonge
you ireest significant resources,

The fundamental problem most companies have discovered
is that being involved with the technology 1§ not the same
as using the technology for effective marketing.

Marketirg has not changed in some key aspects. Whatever
form of marketing you chaose; whether it is in the
traditional forms: advertising, direct markering, public
relations, sales, sales promotion or on line: websites, social
miedia, email, enewilerners and blogs the fundamentals are
the same. You must have a unkgue brand, an innovative
stratedy, and a orystal clear mesiage with & benelit for the
recipbent of the message - your prospect.

Some of the mistakes that entreprenewrs, CEGs and
marketing mansgers make when it comes 10 Chooding
between traditional or cnline media are:

1) They fail to understand how o integrate soclal media
into traditional marketing. The belief is that if you put your
message on the intermet it will save cosis related ©o
traditional media so they dump traditional marketing
approaches that worked in the past. In the book Sales G
Speak Out | discuss in more depth about Integrated Sales
and Marketing,

2] Thiy mistake the purpese of social media, 5ockal media
ts not about pushing products or services out to the market
« it 5 about having a comeersation with people that share
cormimon values, It aims 1o build relaticnships that are
mutually beneficial,

1) They are overwhelmed with oo many cptiens; with
thousands of social media chamnels they realize they cant
da it all 50 they don't do anything or worse they do the
wrong thing,

4)  They don't hive the ability (o properly support it - the
resources (time i the big one) to foliow up and respand.
Social media & & v midia, the mong you can sdd current
content the mone you will attract viewers and the higher
your search engine rankings,

5) ‘Some think it's a new advertising media 50 they prowdly
put their best advertizing message on the social media sives,
or they sign up friends to thelr network and then start
sending them commencials and sdvertisements (o by, by,
byl

I the upcoming lgnite ideas eMewsletter | will give you
some practical tips, ideas and strabegies that you can apply
to develop & more innovative and integrated approach Lo
your current and future marketing challenges.

Traditional marketing approaches wark., Social media also
works, Both can work betler Logether with the right
approach, One 15 not a substitute for the other, The key is
having an innovative idea and delivering It in & unigue way
to the right target market,

Where most business people get stuck today is on trying to
cormi up with an innovative approach for their marketing.

In our mext Hewsletter we willl go into greater detail about
hw 10 develop S0 inndvative ideas for marketing your
barsd ness.

Click here to learn more about Soclal Media.
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Please Update your
Contact Information

W ipent the month of February
upprsdireg our eblirewsleiier Syviem so
Lhat wier cam provide you a wider range
of services and do so more reliably.
We have some exciting ideas and
fresightful articles coming wp im the
s futre, Plaste take & moment B
undate your conecy informatios,

Upsdate your contact information and
refer your collpgaues, frignds gng
femily to cur monthly enewsletter and
we: willl send you a free 1) poge ebook
full of social media marketing tips and
fhiag.

Other resources from Spark
Communications Ine.

Books by David Saxby
David i a co-author of four books:
Sales Gurus Spesk Out, Cusbomess

Service Goldmine, Cuastum Suse
amd Fesundanional Soooess and
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Sipark Commumications offers:
keynate prosentations, seminans
and workshops and works with
organtzations to facilitate
brainstorming sessiont on
innavation, sales and marksting.
lgnine ideas s a monthly newsletier
that delteers tigs, ideas, stories about
creatiwity and innowation, sales and
marketing. There 5 no cost for
dubicribing and you can cancel ak sy
wirne showutd you wish D o Longer
el [ newiletter.

Share With A Friend! Know somieond
whio might be interested in recehving
this e-newsletter? Send them this Hnkd
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