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Presentation with Technology

by David Saxby, Alberta
1. Terry Paulsen CSP CPAE stated at

our national convention, “The com-
puter is a great advantage...unless you're
not using one!” Multimedia is a key computer
tool to consider for connecting with your au-
dience and capitalizing on that advantage.
There are two distinct advantages of multi-
media. You can develop a computer based
presentation incorporating video, audio, ani-
mation and graphics quicker (at a fraction of
the cost of just a few years ago), and you can
customize your presentation quickly and easily.
To determine whether multimedia is for
you, consider the following points.

1) Selecting your visual aids

What is the audience’s size and background?
The number of people will determine the pro-.
jection equipment requirements. Their back-
ground determines the style of presentation. If
the audience is a not-for-profit group, multi-
media may be too expensive; however, a busi-

ness may think it’s a necessity.

2) Planning Your Presentation

What is the room size and set up? Check for
visual impairments, such as pillars, that inter-
fere with your presentation. Are you present-
ing in a fully lit room? Then you need lots of
contrast between background and text and
stronger light power from the projector. Will
you have adequate time to set up, rehearse
and break down the equipment?

If multimedia seems appropriate for the set-
ting, storyboarding is perhaps the easiest
method of planning. You can combine pic-
tures, words, sound and effects notes in your
draft. Use the Software capability (e.g.
Powerpoint) to sort frames.

3) Applications
Producing a program yourself is relatively

easy. Microsoft Powerpoint (bundled with
Microsoft Office) and Corel Presentation
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APS member, Jim Clemmer took the

spotlight in November as his organiza-

tion was presented with an Award of
Excellence for its use of technology and infor-
mation systems to leverage their virtual com-
pany based in Kitchener, Ontario. The
Canadian Information Productivity Awards
champion information technology as the
management enabling tool of the future and
the CLEMMER Group was recognized in the
first ever awards to Smali Business.

The CLEMMER Group has turned its lim-
ited resources to its advantage by finding in-
novative strategies for communicating
electronically with their growing database of
clients and contacts. “With this approach we
began to generate a high volume of interest
with a much higher frequency of contact,”
Jim recounts. “In February 1997, we were pre-
paring for a seminar in Toronto and hoping
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